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_;Acum 15 am pe mperta Brz aparea tltrat cu lttere de o schloapa cuvantul"
“BRAND. Era: prima-data Gamt:l se exmln:a ce‘inseamna un brand, de ce e diferit de-
‘marca si-‘ce.inSeamna o c:ampa.me cfe branﬂmg Cuvantul Braﬂd mtra atum:l |r1

% Vncabularu[ de marketlﬂg

In 2004 Blz & a avut ca rnwtat pe WaJ,lry Gllns arhltectul brandulm Orange intr-o _' |

conferinta. ce a lansat practic industria de brandmg in Romania. Au urmat multe
. everiimente ‘despre . brandlﬁg, numere specialée _si 'ghiduri despre cum sa
construiesti. branduri, carti. despre ‘branding lansate in colectia. BizBooks, sase

.« editiiale studiului Bjz ngh Impa{:t Brands, care madsoara notorietatea Si 1mpactul

branduralc:r 5| 0 legatura permarfenta mtre rewsta Si mdustrla de branding din
\ RDI‘!‘IHHIH Jerse it e

Ac:um BIZ pregateste un evemment nou despre brandlng, cu cei mai reputatl
,practlmem n brandmg ce vor face anallza S| |5tmr|a brandului in Rmmama

.BRAND

1 i
e o” W . :
i i . - -4 Ty y el 4 . -
* - e b T . & & ' v a
g Lm + EEAT : el T i 1 - H §
] S b i , i TR 1 r !
. - ] " | ] e . B n »
AT ; o A 1 i ® piLs - i
1 AR W : T e L ; h '
H = L . 5
. - A o 1 : n ¢ it i A i, 1 Cy NI :
i At ' o & & J ¥ i 4
¥ o % .| ahar ' . g L 1
Ir ‘ |.I 5 - e AR :
S '} < Wi 4 . I
“h b =t S b - S - d - :

SUNT CONSUMATE,
CUNOSCUTE, IUBITE.

“AU VALORI DE MILIARGE DE
‘EURO, DESI SUNT APROAPE

IMPOSIBIL DE CUANTIFICAT.

ASTA NU NE-A IMPIEDICAT

SA SCRIEM MEREU DESPRE
FORTA LOR
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Brandﬂﬁ eate unul dlntre {:ele ma lmpmrtante evenlrﬂente dedicate
branduriior prnprletarlinr acestﬂra Si L;E[CH' care pun umarul la_construirea.
har 2 & |

BrandHO Sa adreaeaza in prmmpa[ managerllnr si antreprenorilor,
prmfesmnl$t|tc}r din domeniul marketingului si-al pubhmtatu investitorilor
‘romani . 'sau _straini, -lideritor de' opinie, guvernantilor, studentilor si
reprezentantllar sacietatii:civile care mteractmneaza cu brandul de prc}dus
de {:mrpcrratlesau detara i

DE la brand rhanagerf marketmg managerl sau HR maﬂagerl la presedlntl de
__.companii; de la cameni de creatie la specialisti in strategie, de la proprietari
de branduri.la responsabili cu cresterea valorii acestora, de la designeri la
cepywrlterl de la jurnalisti- la reprezentanta ai -societatii civile sau lideri de
- mpmle ett: toti suntem |mpl|cat| in succesul sau eaecul brandurllﬂr |
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"’-]‘-CELE MAI PUTERNICE BRANDUR] ROMANESTI

— Ce defm%te un brand dE top‘? Care surrt mgredlenteie 51 strategnle de brand ce creeaza cel
. mai marg awaceness?: . .:

Brandul intre’ l:radltle Si prezem Ca prc}cent dln braﬂdumle romane$t| sunt mari in virtutea

- inertieisia istorieisi cat reprezmta rezultatul strategiei si muncii practicienilor in branding?
L _j-_Brand:ﬁg vs re braﬂdmg Brandul rntre rewtahzare S| d|spar|1;|e Strategu de brand “de la

: -_ - BRANDUL RDMANESC PRDVOCARE SAU OPORTUNITATE"

=-_'Cat de Emnvlngamr este un brand rmmanesc'? Strategu speclﬁce de dlferem;lera
fatd “de brandurﬂe internationale.. Care eate DI‘IZDﬂtUl de asteptare pentru |
- ,.durata de. wata a unm brand romanesc'? e .

Studn de caz: Strategn ale celmr mai mpmrtante brandun romanesti-

.BRAND




- si a vareafirma prezentain Ligal a_

‘“celor ‘mai putermce brandurl clm

Romama -

- PENTRU A MARCA ISTOF{IA
| brandmgulu: in Romania
tema majora la:: canfluenta

.

profesiilor =~ comunicarii : cu -

i -mtreaga sacnetate rnmaneasca |
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" PENTRU A PREZENTA €
alaturi de alti arhitecti de
brand si a interactiona cu

- cei mai buni practicieni in
brandlng din Romanla

":PENTRUACOMUNICA _

PENTRU A Vﬁ POZI]‘IQNA BRANDUL

in: ce fel brandul a reusit sa

- dlferentleze sisaintrein
; -.._lstorla brandurllnr romanesti

PENTRU A BEN EFICIA camm

i de cea mai buni expunere media
pentru brand prin intermediul revistei

Biz,a canalelor de comunicare online

- siale evenimentului | |
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Speech video recording or session, shared on YouTube*
_ =Official recngnltmn of the partnership hy the moderator during the event
_f R ,';20 mmutes spEEEh [ Laudatio and handing out one of the awards at the Gala Event
g T sput during the conference, 30 seconds, 2 broadcasts
.. Creative pop-up corner at the event location-
_Br,anded happening during theevent - .
: .."‘-'-"_Eranded giveaways forthe guests
2ok 1 THE tﬂmpﬂny Ingn WI" feature prumlnently in all Event marketlng & advertising collater:
.{E_':Jal'ld ‘ﬂsuals: ' SRR - : '
. tThe' partner s10go p!aced on the event Screen visual
s e ThE company logo placed on the event multimedia material
““The cﬂmpany logo on the official website of the event
-Mentlnn ﬂf the company logo in Biz newsletter
- Menttun of the brand in the: social media communication of the event
‘=5 stories +'brand tag on social media platforms of Biz Magazine brand*
.- Insert in the album saved in Highlights on Instagram platform*
« . 10invitations at the event |
2 articles on www. hauteculturemag ro ]
1 banner-on www.revistabiz.ro header, for 15 days during the event week
'+ 1 Ad in Biz Magazine 3
._2 pages in Biz Magazine

.

TR e

*Exclusive Main Partner Benefits




e lefrma[ remgnltlnn of the partnershlp by the moderator durlng the event
e e Spnkerl content: 15 minutes individual speech / Laudatio and handing out
L TDFIE Df thie awards at the Event Gala
4 ety Creatwe pﬂp up curner at the event location
s - B Braneied giveaways for the guests =
g th }-ﬁ_"'_,f; I The company logo will feature prummenﬂy in all event marketing &
g '-advﬂnislng collaterals and visuals: .
o T S The partner's logo placed on the event scréen msual
B - 'ThE t:umpany logo p]a(:ed on the event multimedia materlal
L eYour company will be presented as event partner during the event
A The r:.:nrnpany Iﬂgn on the ufflmal website of the event
AT Mentlun of the.company jogo in Biz newsletter
5 - Mentlﬂm of the brand in the social media communication of the event
. »  Sampling at the partner's corner |
T TEW spot during the cc:-nferenc:e 30 seconds, 2 brnadcasts

. 5 Invitations at the event
« . 2 articles on www. revlstahlz ro

-+ . 1 banner in headeron www revlstabiz ro, for 15 days t:iunng the event
week

.. 1 Ad in E!z Magazrne
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